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LEGO VOTED UK'S LEADING SUPERBRAND 

LEGO has been voted the UK's 
strongest brand as previous 
winner British Airways fell from 
the top 20 ranking entirely. 

Lego beat more than 1,500 
companies to pole position as It 
celebrales its 60th annlverssy, 
rising from 251h place In 2014 to 
second position last yea- In the 
annual UK Stlpert)rallds nndng. 

Gillette rose ttvee places to 
lake 1he runner-up poslllon, 
while Apple placed third tmving 
risen three places from last yea. 

Marks & Spencer leapfl ogged 
John �s to seventh place as 
the department store sipped 
rine 1o 151h position. 

Google and Amazon bolh 

dropped out of the top 20 as 
Disney and Heathrow both 
re-entered the ranking for the 
first time since 2013, as did BP 
and Shell after a four and 
three-year.,_ respectively. 

The list is clelermlned by 2,500 
consumers, who are asked to 
rank each brand for quallty, 
rellablltty and distinction on 
behalf of the Centre for Brand 
Analysis. 

Superbrands chairman 
S1ephen Chellotis said: "British 
Airways tumbling from top spot 
to outside of the top 20 should 
be a wake-up call. No brand, 
hoWeYer strong, Is Immune to 
changing consumer sentiment." 


