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Improved digital connectivity could boost rural economy

RURAL businesses could add
billions to the economy if they are
given the tool.s to embrace dlgmll
fechnology, according to a report.
Greater adophon of d:gxtal tools
firms co

hetween £1. Zand £2 5pillion mess
Value Added (GVA), according to
Scotland’s Rural College and Rural

England.
‘The report says this is on top of

more than £30bn GVA which Scot-
land’s rural economy already
conmbutes in

at least £1 Mbn cnuld be udded to
Scotland’s rural business turnover
Doug Gurr, UK country manager
for Amazon which commissioned
the report, said: “Over the past 20
years, we’ve seen opportunities for
rural entrepreneurs transformed

through e-commerce, better deliv-
ery services and growing access to
fast broadband.
“But 45 the report shows, there’s
much further to go before anyone
e an divide has
elosed Embracmg dlgn:a.l technol-
ogy not only benefits the economy
it also allows rural communities
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Schuh won't
get the boot

says Temple

‘THE chief executive of Schuh has dis-

missed the prospect of the company LEGO has been voted the UK's dropped out of the top 20 as
being sold on’ despite its US parent our business product and processes strongest brand as previous Disney and both
facing pressure from an activist Inves- and that’s not to chan; ‘winner British Airways fell from the ranking for the
tor m omoad the business. hmh has 105 stores across the \g entirely irst ti ince 2013, as did BP
‘olin Temple said he wascon- the UK and 1s headquartered in Lego beat more than 1,500 ‘and Shell after a four and
fldent in the footwear chain's ‘companies to asit absence
performance and that the retailer will celebrates its The list is determined by 2,500
continue to prosper under the owner- rising from 25th in 2014 t0 whio are; A8k 10
ship of Genesco, which bought the .9m for ths to nd position year in the rank brand for quality,
frm for £100millionn 2011 - ary 2017, Ahis helped puin, tg ‘annual UK refiability and distinction on
“T'm not sat here and nervous that underlying eal s 15 per cen -
wambeputupforsa.lem % £29.7m over the same Gillette rose three places to behalf of the Centre for Brand
the foreseeable future,” he 0 e s Analysis.
said. “I am intrigued about ouse. ‘while Apple placed third having k chairman
what will happen with the ’l‘emple sald the shoe risen mfﬂ‘i" from last year.  Stephen said: “British
aetivist investor, but I'm Airways tumbling from top spot
confident that it makes fm' shoppels Wunds not, John w!hw-mma to outside of the top 20 should
sense Lo be part. of the with fellow footwear the department store be a wake-up call. No brand,
retailers but restaurants nine to 15th polIon. however strong, is immune to
'nemple, whn was speak- an both ngin

g on elines of the
Retail Week Live confer-
ence, sald the retailer has
benefited from “being part
of the wider group” and
that “if the activist inves-
tors were able to
understand that, it might help”.
The coments tome after Legion
Pirtners esco last week,
saying t.ha'. the UK footwear chain was
among the businesses that stood to
improve under “separate ownership”.
It added that it was “unacceptable”
for Genesco to continue operanng
parate set of assets with
such a ‘poor record of value creation”.
Mr Temple said: “There is value in

Intrigued...

By Kalyeena Makortoff

POPULAR: Lego saw off competition from more than 1,500 firms

report found that south west,
eastern and south-east England,
which have the largest share of
rural s In the UK, wr

beneﬁt most from greaber dlgu:a.l

Scotlsnd accounts for 9.6 per cent
of all rural businesses which could
‘boost its rural economy if business
gwaers were able to access reliable

SHONIN Vel ‘N1

-essential items amid rising
inflation sparked by the

slump in the pound.
.Temple

company
face the same fate as retailers like
vhich have been (omed bo

, or
ToysRUs whh:h ‘have col:lnpsed into
ltnm‘lity ‘has gone down a

New Look w
shutter a raff of stores,

The Schuh boss dogg

adult r.heU'Klastyea!,
ing to latest fij

Britons hought 51 million
‘bofttles of the year, and
sales were up by Emdmmlon this
Christm: pre-
vious yeax. the Wine ami Spirit
Trade Association said.

‘The figure is 27 per cent hlgher

in volume, the equivalent of more
nine and a half million more
‘than 20’

16.

Over 16 million bottles of gin,
worth £413million, were sold in the
12 weeks to the end of
-an extza
bottles boushc or za per. cent in
volume on the 2016 festive period.

Bmaln sluve ibrme hpplemade
gin a popular gift, this Christmas,
alo; ngwnhuw:demge of gin-

Gin sales hit another record ih'

GIN sales hit a record high at

Christmasafter consumers
theequlva]mbo!abomﬂorevgy
accord-

themed gifts suc baubles,
gin advent calendag: and gin

Last year was also a record-
breaking year for Brmsh gm
exports, which broke the £501
lw barrier to hit £530m in va]ue

Thm are now 315 distilleries In
the UK, more than double the
number that were operating five
years ago.

RECENT years have been turbujentfor - ¥
mmwmmmmmmm Rolls-Royce boss East dellvenng on plans
e are working
_— mg‘smmm Mhewm ?-‘Cmame :"' wvmm it
msezsvereemloﬂ Unfortunately, this will come at a cost. shareholders — will only
i at the Derby- Around 600 managerial be possible once the cash is rolling in.
Shonger then cut, and the confinued The of
IR DoERee Eameee
'} & o satmalon, nd e v S uum:::: into three could mmammmasqm.ugw
| 2 € ntid T UG T e
GEoRGE SALMON o s > IE s arvmgariaiel | § mcsybeioms pesba
“HARGREAVES East is doing. Impi the transparency  which could raise $700m, seems fikely. with turbine blades in the
Wi hicouk i Continued Trent 1000 and 900 series engines cost

£170m last year, with another
bbesodndwwﬂxhgms
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LEGO has been voted the UK’s
strongest brand as previous
winner British Airways fell from
the top 20 ranking entirely.
Lego beat more than 1,500

companies to pole position as it
celebrates its 60th anniversary,
in 2014 to

rising from 25th

second pos| ast year in the

annual UK Superbrands ranking.

Gillette rose three places to
take the runner-up position,
while Apple placed third having
risen three places from last year.

Marks & Spencer leapfrogged
John Lewis to seventh place as
the
nine to 15th position.

Google and Amazon both

store slipped

POPULAR: Lego saw off competitiaﬁfrom more than 1,500 firms

dropped out of the top 20 as
Disney and Heathrow both
re-entered the ranking for the
first time since 2013, as did BP
and Shell after a four and
three-year absence respectively.
The listis determined by 2,500
consumers, who are asked to |
rank each brand for quality,
reliability and distinction on
behalf of the Centre for Brand

Analysis.
~_ Superbrands chairman

Stephen Cheliotis said: "British
Alrways tumbling from top spo

to outside of the top 20 should
be a wake-up cail. No brand,
however strong, is immune to
changing consumer sentiment.”
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